MJ BUERA

Digital Marketing Consultant
Google-Certified Social Media Specialist

CORE COMPETENCIES

e Search & Discovery Strategy: SEO, GEO, and AEO optimization for modern search landscapes.

e Omnichannel Paid Advertising: High-budget media buying and scaling across Meta, Google, and TikTok.

e B2B Lead Generation: Outbound system design, pipeline management, and data enrichment

e Strategic Growth & Operations: Executive leadership, workflow streamlining, and cross-functional team
management.

e Data & Analytics: Lowering Cost Per Result (CPR), conversion rate optimization (CRO), and advanced funnel
building.



EXECUTIVE SUMMARY

e With over 10 years of hands-on experience in eCommerce and digital marketing, | help high-ticket brands scale
up and get the absolute most out of their ad spend. After years of running an agency and managing heavy
omnichannel campaigns, my focus as an independent consultant is straightforward: building full-funnel
marketing strategies that actually convert and generate solid leads.

e My main goal for any campaign is to lower your Cost Per Result (CPR). | do this by bridging the gap between
good branding and aggressive performance marketing. To make sure your brand doesn't get left behind, | also
design advanced search strategies. | go beyond traditional SEO and implement Generative Engine Optimization
(GEO) and Answer Engine Optimization (AEO) to make sure your business stays highly visible as Al search takes
over the market.



Biggest WIN with client

e | ead Generation Scale-Up (Fortune 500 Real Estate)

e The Challenge: Stagnant lead flow at 7k annual leads

e The Result: Scaled to 53k+ annual leads (657% increase) within 12 months.

e The Strategy: Optimized a $600k omnichannel budget, diversifying spend across multiple
platforms and fixing brand-content alignment. Reduced Facebook dependency while
simultaneously lowering overall CPR.




PROFESSIONAL EXPERIENCE

Project Manager | MAK Media Inc. (2019 - 2024)
e Built and scaled a social media marketing agency, managing accounts for real estate, tech, luxury, etc.
e Ran high-budget paid ad campaigns on Facebook, Instagram, TikTok. driving millions of impressions and thousands of
conversions.
e Led a content production team creating viral reels, branded content, and high-engagement social campaigns.
e Provided end-to-end campaign management—from audience research to ad creatives and performance tracking.

Executive Assistant | [BUILT BY DESIGN AU BASED SMMA] (2017 - 2019)
e Worked under an Australian SMMA, learning high-level ad frameworks and scaling client accounts.
e Managed multiple 6-figure ad accounts, optimizing campaigns for lead generation, e-commerce, and brand awareness.
e Mastered Facebook & Instagram ads, including pixel tracking, retargeting, and audience segmentation.

eCommerce Store Owner (2014-2016)
e Launched and scaled multiple online stores selling consumer goods using Facebook Ads and early Shopify setups.
e Handled everything end-to-end: product sourcing, store design, customer service, and marketing.
e Learned direct-response copywriting, basic funnel building, and ROI-focused ad buying through trial and error.
e Laid the foundation for data-driven performance marketing used in future agency work.

Freelance Content Creator & Consultant (2014 - Present)
e Produced content for personal branding, crypto, and marketing niches, garnering thousands of views across platforms.
e Developed strategic SEO, TikTok, and YouTube growth plans for brands and influencers.
e Consulted business owners on paid ad strategies, conversion funnels, and organic content growth.



CERTIFICATIONS & EDUCATION




EDUCATION

e Google: Foundations of Digital Marketing and E-commerce
e Algorithm Mastery: Kherk Roldan

e Facebook Ads Mastery: OJMD

e Culinary Arts: The Kitchen Academy

e Millionaire Mentor: Integrating eCom with Al

e eCom Success Academy: Facebook ads strategies

e Kherk Roldan Academy: SEO Fundamentals
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Melvin John Buera

From Likes to Leads: Interact with Customers
Online
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SEO Fundamentals

Issued by:
Validating core competencies in on-page, off-page, and technical
Search Engine Optinmization.

Issued by
Kotk Roldan @ Kherk Rolian
Academy Acagdemy
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Paid Ads Sample Metrics *Lower annual cost nxtyr + better results™
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@ Resuits Impressions Cost per result




Paid Ads Sample Metrics
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Paid Ads Sample Metrics
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Paid Ads Sample Metrics
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BUSINESS ACCOUNTS MANAGED (SAMPLE)
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BUSINESS ACCOUNTS MANAGED (SAMPLE)
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BUSINESS ACCOUNTS MANAGED (SAMPLE)
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BUSINESS ACCOUNTS MANAGED (SAMPLE)
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Business Account Managed
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Business Account Managed
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Full Apps Built

THE BRAIN
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